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What do people really think about the quality of new build
housing?

To accompany its launch, the New Homes Review (NHR) has recently surveyed 1000
consumers representative of the UK population, to gain their views on the new homes
market in general. Positively, a third of respondents surveyed are considering buying a
house in the next 2 years (28% very likely, 32% quite likely) despite the recent
recession, affordability issues and Brexit fears.

In general new build homes are well regarded but there is an underlying concern
regarding quality and value for money which were also concerns in the fourth Inquiry of
the All Party Parliamentary Group for Excellence in the Built Environment, which looked
into the quality and workmanship of new build housing in England. The report was
launched on 13 July 2016 and can be found here: http://cic.org.uk/services/reports.php

The main concerns expressed by consumers are around the size of rooms, the overall
property and garden. 35% also expressed perceived concerns over poor build quality
and design.
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Fig 1: Consumer concerns about buying a new build home
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Overwhelmingly, the main draw of new build housing is the fact that no-one has
previously lived in the property and contrary to the concerns, quality and design also
feature highly.

50%
45%
40%
35%

30%
25%
20%
15%
10%
5%
0%
S

N S > A S S &
& ‘00\ o) 2 b’é F & S oo@ g S o° & SN
L ¥ bef”\ & NI o(\{\ & Q/b S Q@Q \%Q}I Q&8 QA (T ¥
. < < S <
W E N @ LCE @ P @ a0 e & O
AR A N R 2 O & O R @& & O K o
SN & 0 RO & & & T O
N\
N o°\L & &E & Y Kéo A SR
Y W& «R < XIS
S oS OK o“ o PN
& « Q G Q kQ,Q bﬁ
P > <& Do
& F .9
N A\ s
S
@b&

Fig 1: Consumer positives about buying a new build home

Consumer focus groups carried out as part of the development of the New Homes
Review also highlighted the importance of monitoring quality in the industry. The focus
groups were made up of consumers who had bought a new home in the previous 6
months and those who were in the stages of buying. NHR is incorporating their feedback
into its approach. Key elements of the feedback were:

« Ratings of new home developers need to be based on genuine consumer
feedback.

e The feedback takes into account the full customer experience of buying and
moving in, rather than being based on one or two survey questions only.

e The customer feedback and ratings are carried out by a body which is
independent to new build developers.

21% of consumers were aware that there were bodies or organisations who monitor the
quality, design or standards of new build homes but there was minimal awareness of
who these bodies were.

For more information on the New Homes Review go to www.newhomereview.com
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